STREAMERS AND PROFESSIONAL ESPORT GAMERS	 2

	




Streamers and Professional Esports gamers
Name
Institution











Streamers and Professional Esports gamers
These two careers namely streamers and esport gamers have caught a lot of attention from both the young and the old( Johnson& Woodcock, 2019) .The two titles both work in the video games industry but they have some differences which are; The platform, this is how the audience are being communicated to by the gamers. Esport games are always broadcasted on the television and is controlled by the league while streamers do everything themselves from getting the correct steaming platform to building audience on their own. In order for streamers to keep their viewers, they have to develop a good rapport and attract their attention.
Another difference is the money making potential. Esports professionals have three major source of income which includes sponsorship, prizes and salaries. On the other hand streamers major source of income is through the use of donations, subscription and advertisements. The best thing about streaming income is that there is no limit of how much one can earn. The other difference is longevity, the esport players career have a very short period of between one to two years while streamers do not have any guidelines for the period one can     play. Most of esport players always become streamers after retiring.
[bookmark: _GoBack]To add,  esport athletes play at the highest level that is very competitive for teams that are professionals such as Team Liquid and Faze Clan while streamers only do include those who are prolific streamers such as Ninja, Tfue and Myth. Streamers make money through donations from viewers who are pleased with the streaming and they get the donations via twitch. The other way steamers make money is through advertisements, when advertisements of certain brands are made during the streaming then the streamers are paid for this (Wohn ,Freeman & McLaughlin, 2018). Professional esports gamers make their money through sponsorship this is when brands decide to use professional gamers to advertise their brands leading to high sales (Mangeloja,2019). They also make money when they get a prize from winning a competition. I would rather be a streamer because there is no set guidelines for the period I can play and it is cheap because it only requires little resources.
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